[ Fishtastic Content Strategy ]
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[ Goal is Conversion

J

Achieve a 4-5% website
conversion rate

traffic generation

-

Nurturing systems

| + |

combining content

Content

Pillars

Content
Ideas
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Education & How-To >—>[ Cooking guides by fish type & thickness

y

v

|

Tutorials on using Fishtastic (videos,
step-by-step blogs)

Recipe Trends in the USA

( Recipes & Inspiration ) >

y

Seasonal recipes (summer grilling, winter
chowder)

Quick weekday fish meals

( Authority & Trust

Nutrition benefits of eating fish

y

Chef collaborations, testimonials, case ]

KPI

Objective

Build steady website traffic

Convert visitors into customers

Grow an owned audience

Increase customer lifetime value

Monthly sessions

Conversion rate

Email subscribers

Repeat purchase rate

Target

5,000-10,000 in 9-12 months

4-5%

5-7% signup rate from visitors

15-20% in 12 months

+ Sheet pan and oven-baked recipes for efficiency and easy clean-up.

+ Globally inspired flavors—Mediterranean, Asian, and Latin American
> profiles—are in demand for both home cooks and restaurants.

+ Healthy preparations, such as using herbs, citrus, and simple

marinades, are prioritized by searchers.
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( Product Use Cases >—>

y

Why most people overcook fish" =
solution with Fishtastic

( Community &

Lifestyle >—>

Customer stories, UGC (share your fish
dinner)

Social campaigns around sustainable
seafood

Partner with healthy recipe bloggers

-

Micro food creators (5k-50k followers) on
Instagram, TikTok, YouTube - lower fees,
higher engagement.

~
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Fishmongers / Local Seafood Markets

Conversion-Focused Funnel
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( Traffic Generation >—>Gngagement & Lead Captu@—»(
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rGoogIe Ads Performance Max campaigns
(visibility across Search, Display, YouTube,
|Gmail, and Maps)

-
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Blog posts + recipe content (SEO)

-

.

videos to enhance engagement

-

.

testimonials - for trust among audiences

ad targeting for users actively interested in
|kitchen or cooking tools.
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Meta, Pinterest for gifts/recipes)

Create engaging social media content
showing product demos, cooking tips, and
|transformations

-
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Partner with local influencers

-
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Implement Pinterest SEO by organizing
product boards, using visual pins with
keyword-rich descriptions, and sharing
inspiration for cooking and kitchen design to
attract search-driven customers.
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Develop interactive content—live Q&A
sessions, cooking classes, and educational

blogs on fish health benefits or quick recipes

Blog posts + recipe content (SEO)/SGE
) v

Host live or recorded cooking
demonstrations on platforms like TikTok,
Instagram, and Pinterest, showing how the
tool makes fish prep rapid, healthy, and easy.

y

Launch audience participation contests
where users share photos, videos, or recipes
featuring your tool, using branded hashtags.

Y
Run regular polls and Q&A sessions on social
media to gather feedback, understand
preferences, and spark conversations with
lyour audience.

[
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Free “Fish Cooking Cheat Sheet” PDF >
email opt-in

L]
Recipe videos and blog CTAs (“Want
perfect fish? Download the guide")

v
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TikTok cooking demos and challenges

v

Pinterest visual recipe boards

v
Micro-influencer campaigns targeting food,
eco-conscious, and health-focused

on (4-5%) >—>< Retention & Advocacy >

Nurture & Trust >—>< Conversi
' ‘
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|Fishtastic + first recipe

Automated welcome email: story of

\ s

|lbundles)

Urgency offers (seasonal discounts, gift

\ e

14

abandoners

Retargeting ads for add-to-cart

L

Post-purchase emails: how to use
J Fishtastic, new recipes

Clear product CTAs on every recipe

Y

-
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Information

Emails - Info Newsletter, Hacks and Imp

v

Loyalty incentives (“share your dish and
\ ’ get discount”)

Social proof: reviews, testimonials, UGC r
lon product pages
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reflect the customer's int

L

Personalized Communication: Use tailored
emails, messages, or social touches that

erests in that stage.

y

notable certifications, an

L

Trust Signals: Share reviews, testimonials,

d peer feedback

audiences

Synergies to Achieve 4-5%
Conversion

conversions)

A

Email Marketing (central to

rewards")

\

Referral program ("gift a Fishtastic, earn

 Lead magnet - nurture sequence - conversion offer

» Weekly newsletter with recipes + usage tips = soft sell

» Cart abandonment emails (recover 10-15% lost sales)
« Post-purchase upsell (e.g. "Get one for a friend — 20% off")
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SEO & Content Marketing

« Target long-tail keywords like "how long to cook salmon by

thickness”

« Internal linking from high-value content (recipes, guides)
« Link recipes/tutorials - product page with strong CTA

Paid & Retargeting Ads

e

« Use blog traffic and email lists to create custom audiences
» Retarget product viewers with testimonial/review ads
» Seasonal campaigns (holidays, Father's Day, summer grilling)s

y

Social Media (UGC + trust-bui

EN

Iding) Fishtastic fixes it)

N

* Encourage customers to share fish dishes (#CookWithFishtastic)
¢ Quick reels: “Problem - Solution” format (overcooked fish -

« Showcase unboxing, customer testimonials
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Partnerships & Influencer Marketing

I

catch”)

N

« Partner with food bloggers / seafood chefs for recipe collaborations
« Leverage fishing/angling communities (gift angle: “for your fresh

Measurement & Optimization
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« Monthly tracking: traffic, email signups, conversion rate, AOV (average order value).

» A/B tests: CTA buttons, landing pages, email subject lines.
» Quarterly review: update top-performing content, refresh SEO, double down on best-converting channels.
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